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Forward-Looking Statements

Statements made in this presentation which describe Novelis' intentions, expectations, beliefs or predictions may be forward-looking statements 

within the meaning of securities laws. Forward-looking statements include statements preceded by, followed by, or including the words "believes," 

"expects," "anticipates," "plans," "estimates," "projects," "forecasts," or similar expressions. Examples of such statements in this presentation are our 

target Adjusted EBITDA for fiscal 2012 our projections for aluminum  flat rolled products demand, expected capital costs associated with planned 

expansion activities, and anticipated increases to our production capacity from our strategic initiatives. Novelis cautions that, by their nature, forward-

looking statements involve risk and uncertainty and that Novelis' actual results could differ materially from those expressed or implied in such 

statements. We do not intend, and we disclaim any obligation, to update any forward-looking statements, whether as a result of new information, 

future events or otherwise. Factors that could cause actual results or outcomes to differ from the results expressed or implied by forward-looking 

statements include, among other things: changes in the prices and availability of aluminum (or premiums associated with such prices) or other 

materials and raw materials we use; the capacity and effectiveness of our metal hedging activities, including our internal used beverage cans (UBCs) 

and smelter hedges; relationships with, and financial and operating conditions of, our customers, suppliers and other stakeholders; fluctuations in the 

supply of, and prices for, energy in the areas in which we maintain production facilities; our ability to access financing for future capital requirements; 

changes in the relative values of various currencies and the effectiveness of our currency hedging activities; factors affecting our operations, such as 

litigation, environmental remediation and clean-up costs, labor relations and negotiations, breakdown of equipment and other events; the impact of 

restructuring efforts in the future; economic, regulatory and political factors within the countries in which we operate or sell our products, including 

changes in duties or tariffs; competition from other aluminum rolled products producers as well as from substitute materials such as steel, glass, 

plastic and composite materials; changes in general economic conditions including deterioration in the global economy, particularly sectors in which 

our customers operate; changes in the fair value of derivative instruments; cyclical demand and pricing within the principal markets for our products 

as well as seasonality in certain of our customersô industries; changes in government regulations, particularly those affecting taxes, environmental, 

health or safety compliance; changes in interest rates that have the effect of increasing the amounts we pay under our principal credit agreement and 

other financing agreements; the effect of taxes and changes in tax rates; and our indebtedness and our ability to generate cash. The above list of 

factors is not exhaustive. Other important risk factors included under the caption "Risk Factors" in our Annual Report on Form 10-K for the fiscal year 

ended March 31, 2011 are specifically incorporated by reference into this presentation.

Non-GAAP Financial Measures

This presentation contains non-GAAP financial measures as defined by SEC rules.  We think that these measures are helpful to investors in 

measuring our financial performance and liquidity and comparing our performance to our peers.  However, our non-GAAP financial measures may 

not be comparable to similarly titled non-GAAP financial measures used by other companies.  These non-GAAP financial measures have limitations 

as an analytical tool and should not be considered in isolation or as a substitute for GAAP financial measures.  We have included reconciliations of 

each of these measures to the most directly comparable GAAP measure.  In addition, a more detailed description of these non-GAAP financial 

measures used in this presentation, together with a discussion of the usefulness and purpose of such measures, is included as Exhibit 99.2 to our 

Current Report on Form 8-K furnished to the SEC with our earnings press release.

Safe Harbor Statement
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DETAILED FINANCIAL PERFORMANCE

NOVELIS STRATEGY
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FY 2011 FINANCIAL HIGHLIGHTS
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Fiscal 2011 Highlights

Exceeded Goal of $1B in Adjusted EBITDA in FY11

Á Strong Global Demand Driving Near 100% Capacity

Á Closed FY11 with Record Financial Results:

Á Net Sales Up 22% vs. FY10 to $10.6 Billion 

Á Shipments Up 10% vs. FY10 to 2,969 Kilotonnes

Á Record Adjusted EBITDA Up 42% vs. FY10 to $1.1 Billion

Á Net Income of $116 Million

Á Strong Liquidity of $1.1 Billion

Á Solid Free Cash Flow of $310 Million

Á Successfully Completed $4.8 Billion Refinancing
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Strong Underlying Operating Fundamentals
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EBITDA Increased by 42% YOY 

through:

ÅMeaningful Price Increases as a  

Result of a Tight FRP Market

Å Product Portfolio Optimization

Å Footprint Optimization
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Source:  Novelis Estimates and March 2011 CRU

Long Term Global Trends in Aluminum Demand 

Electronics Beverage CanAutomotive

Long-term

(CY10-15) >25% 10-15% 4-5%

Strong Long Term Outlook
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Capitalizing on Strong Market Growth and 

Solidifying Market Leadership Through Expansion

Novelis Long-Term Strategy   

Long-Term Strategic Investments

ÁBrazil Mill Expansion

ÁAsia Mill Expansion

ÁStrategic Automotive Capacity Increase

ÁGlobal Recycling Investments

ÁGlobal Business Process and System Redesign

ÁSustainability Initiatives: 80% of Products will be 

Made from Recycled Metal by 2020
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DETAILED FINANCIAL PERFORMANCE
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Fourth Quarter Financial Highlights
(Q4FY11 vs. Q4FY10) 

Á Net Sales Up 22% to $3.0 Billion

Á Record Q4 Shipments Up 8% to 771 Kilotonnes

Á Record Adjusted EBITDA Up 21% to $280 Million

Á Net Income of $50 Million

Á Liquidity of $1.1 Billion

Á Free Cash Flow of $134 Million
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Solid Liquidity and FCF Position

Strong Liquidity and Free Cash Flow  

Cash and Cash Equivalents

Availability Under the ABL Facility
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Focused on Strategic Investments 

Fiscal 2012 Capex Plan: 

ÅBrazil Mill Expansion

ÅAsia Mill Expansion

ÅStrategic Automotive Capacity 

Increase

ÅGlobal Recycling Initiatives 
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NOVELIS STRATEGY
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Novelis Footprint: Today & in Five Years

$1.5 Billion Three-Year Capital Investment 

Total Novelis FY11

Capacity ~3,000

Total Novelis FY16

Capacity ~4,000

~650
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Global Strategic Initiatives

Total Capacity Increase ~1,000kt Through FY16

Asia 

Expansion

~350kt

Brazil 

Expansion

~220kt

Debottlenecking

~60kt

Debottlenecking

~30kt

Debottlenecking

~90kt

Debottlenecking

~70kt

Automotive 

Capacity 

Increase

~200kt

Shipments (Kt)
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Novelis North America Strategy

AutomotiveCan Overall Demand

>25%0% 4-5%

Strategic Automotive Capacity Increase

Á~200kt Incremental Capacity to Primarily Serve Auto 

Customer Demand

ÁTotal Capital Investment: ~$200 Million (FY12 CapEx ~$80M)

Increase Total North America Capacity to ~1,360kt 

Long-Term

Demand

(CY10-15)

Source:  Novelis Estimates and March 2011 CRU
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Novelis Europe Strategy

ÁFocus on Footprint Optimization and 

Debottlenecking Initiatives

ÁContinued Evaluation of Product Mix

Increasing Total Europe Capacity to ~990kt

AutomotiveCan Overall Demand

20%6% 3-4%
Long-Term

Demand

(CY10-15)

Source:  Novelis Estimates and March 2011 CRU
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Novelis South America Strategy

Can Overall Demand

9% 6%Long-Term

Demand

(CY10-15)

Pinda Mill Expansion on Track

Á~220kt Incremental Capacity to Primarily Serve Customer 

Demand for Can Sheet

ÁTotal Capital Investment: ~$300 Million (FY12 CapEx ~$180M)

Increasing Total South America Capacity to ~650kt

Source:  Novelis Estimates and March 2011 CRU


